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Executive Summary

Research purpose and objectives

In 2010, the Office of the Privacy Commissioner of Canada (OPC) held consumer privacy consulta​tions on online tracking, targeting and profiling, as well as cloud computing. A main theme that emerged was the profound effect that the social nature of the internet is having on privacy. The OPC wished to explore the nature and implications of the blurring of the public/private divide in order to have a better understanding of Canadians’ views on this complex issue. To do this, the Office commissioned a survey to better understand how the online sharing of information affects Canadians’ expectations of privacy. 
This survey was designed as a starting exploration of these themes. The results of will be used as a basis for further study, to guide policy decisions, and for generating public edu​cation materials. 
Methodology

An online methodology was selected as the best way to achieve the goals of this research within the timeframe and budget allocated. Environics Research Group conducted the survey from March 9 to March 15, with 1,001 Canadians aged 16 and over.  Quotas were established to ensure age, gender and regional representation. The questionnaire was designed in consultation with the OPC. 
Respondents for this survey were selected from among those who have volunteered to participate in online surveys. The results of such surveys cannot be described as statistically representative of the target population and a margin of sampling error cannot be cited. A more detailed descrip​tion of the methodology used to conduct this survey is presented at the back of the full report, along with a copy of the questionnaire (see Appendix).

Key findings

The results of this survey indicate that most online Canadians have a sense of the need for main​taining their personal privacy, both online and offline, but their behaviours indicate there may be a disconnect between this general awareness and specific online actions they may take that could compromise their privacy or that of their friends and family. Many use real names and real personal details in their online communi​cations. While a majority are concerned about privacy to some extent when undertaking online banking (which in reality is one of the most secure and regulated online activities) and social networking (in which privacy breaches routinely make the news), there is considerably less strong concern when it comes to other online actions in which personal infor​mation is routinely gathered. This suggests that many would benefit from receiving clear messages about how personal information is routinely gathered and used by online entities.

In addition, half of online Canadians agree, at least somewhat, that they are sharing more personal infor​mation about themselves online today than they did five years ago. The results indicate that the impact of increased sharing of personal information in the online space is greater among younger people, suggesting that these would be a primary target of communications aimed at educating online Canadians about the Internet activities most likely to compromise their privacy.

The following are key findings from the survey. 
· Many people appear to be unaware of which online activities could compromise privacy. The highest privacy concerns are for online banking (38% very concerned, 64% overall concern) and social networking (29% very, 72% overall). Around two in ten are very concerned about privacy related to other online activities. Majorities of users of online gaming and search engines are not very or at all concerned about the impact of these activities on their privacy.

· Majorities of online Canadians say they often limit who can see their information online and leave out personal details. However, use of real names is common, suggesting that online Canadians are not aware of the ramifications of this, and most have not asked their friends to refrain from posting information about them online. Using the Internet to research others is commonly considered acceptable.

· Attitudes towards offline privacy are similarly mixed. Most close the curtains at night and few admit to looking in the windows of others. However, a slim majority will discuss per​sonal matters in public at least occasionally, and a notable minority admit to listening in on other people’s conversations.
· Concern about privacy, both online and offline, appears to be a factor of age. Half of online Canadians are sharing more personal information online now than they did five years ago, and the proportion is highest among younger Canadians, who are also the most likely to admit to sharing more information offline.
· The majority of online Canadians either ask for permission before sharing information provided by others, or do not share it at all. Around two in ten admit to sharing the information of others without asking permission at least occasionally.
Résumé
But et objectifs de la recherche

Au cours de l’année 2010, le Commissariat à la protection de la vie privée du Canada a mené des consultations auprès de la population canadienne sur le suivi, le profilage et le ciblage en ligne, ainsi que sur l’informatique en nuage. L’un des principaux thèmes ayant émergé de ces consultations s’est avéré l’effet marqué sur la vie privée qu’entraîne le caractère social d’internet. Par ces dernières, le Commissariat à la protection de la vie privée du Canada cherchait à explorer la nature et les implications de l’effacement progressif de la séparation des domaines public et privé, dans le but de mieux comprendre le point de vue des Canadiens sur cet enjeu complexe. Pour ce faire, le Commissariat a commandé un sondage dont l’objectif était de dresser le portrait de la manière dont le partage de renseignements en ligne affecte les attentes des Canadiens en ce qui a trait à la vie privée. 

Le sondage a été conçu de façon à explorer de façon préliminaire ces divers thèmes. Les résultats de l’enquête serviront de base de référence pour toute étude ultérieure, seront utilisés pour orienter les décisions stratégiques, et permettront de produire des documents éducatifs.

Méthodologie

Il a été décidé que l’enquête serait menée en ligne, cette façon de faire ayant été jugée comme la plus susceptible de permettre l’atteinte des buts définis, en fonction du temps et du budget alloués. Environics Research Group a mené le sondage du 9 au 15 mars, auprès de 1 001 Canadiens âgés de 16 ans et plus. Des quotas ont été établis afin d’assurer la représentation des divers groupes d’âge, des sexes et des régions. Le questionnaire a été conçu en collaboration avec le Commissariat à la protection de la vie privée du Canada. 

Les répondants au sondage ont été sélectionnés à partir de listes de volontaires ayant manifesté leur intérêt à participer à des sondages en ligne. Les résultats de tels sondages ne peuvent être décrits comme étant statistiquement représentatifs de la population cible, et une marge d’erreur d’échantillonnage ne peut être avancée. On trouvera une description plus détaillée de la méthodologie appliquée dans le présent sondage, de même qu’un exemplaire du questionnaire utilisé, à la fin du rapport complet (se reporter à l’Annexe).

Conclusions principales

Les résultats du sondage effectué indiquent que la plupart des Canadiens qui utilisent internet ressentent le besoin de préserver leur vie privée, en ligne et hors ligne. Leur comportement permet toutefois de penser qu’il existe peut-être un fossé entre cette prise de conscience globale et leurs actions précises en ligne, qui sont susceptibles de compromettre leur vie privée ainsi que celle de leurs amis et de leur famille. Plusieurs répondants utilisent leur vrai nom et partagent de véritables renseignements personnels dans le cadre de leurs communications en ligne. Bien qu’une majorité d’entre eux affirment être, dans une certaine mesure, préoccupés par leur vie privée lorsqu’ils effectuent des opérations bancaires en ligne (qui comptent pourtant parmi les activités en ligne les plus sécuritaires et réglementées) et participent à des réseaux sociaux (dont les manquements à la vie privée font régulièrement la manchette), ils se montrent considérablement moins préoccupés par les activités en ligne par le biais desquelles des renseignements personnels sont régulièrement recueillis. Cela suggère que plusieurs personnes bénéficieraient du fait d’être clairement informées de la façon dont les renseignements personnels sont régulièrement recueillis et utilisés par les diverses entités en ligne.  

De plus, la moitié des Canadiens qui utilisent internet sont d’accord pour dire, au moins dans une certaine mesure, qu’ils partagent aujourd’hui plus de renseignements personnels en ligne qu’ils ne le faisaient il y a cinq ans. Ces résultats indiquent que l’effet d’une augmentation du partage de renseignements personnels en ligne est plus important parmi les plus jeunes, et suggèrent que cette tranche de la population pourrait s’avérer une de principales cibles des efforts d’éducation mis de l’avant en ce qui a trait aux activités en ligne les plus susceptibles de compromettre leur vie privée. 

Les points suivants présentent les constatations principales issues de l’enquête. 

· Plusieurs personnes ne semblent pas être au courant des activités susceptibles de compromettre leur vie privée. Les plus fortes préoccupations en ce qui a trait à l’atteinte à la vie privée se manifestent lorsqu’il est question des opérations bancaires en ligne (38 % des répondants se disent très préoccupés à ce sujet; le taux global de préoccupation est de 64 %) et du réseautage social (29 % des répondants se disent très préoccupés à ce sujet; le taux global de préoccupation est de 72 %). Environ deux personnes sur dix affirment être très préoccupées par l’atteinte à leur vie privée dans le cadre d’autres activités en ligne. La majorité des utilisateurs de jeux en ligne et de moteurs de recherche disent ne pas être très préoccupés, ou ne pas être préoccupés du tout, par l’effet de ces activités sur leur vie privée. 

· La majorité des Canadiens qui utilisent internet affirment qu’ils limitent souvent le nombre de personnes pouvant voir les renseignements les concernant en ligne, et qu’ils évitent de partager certaines informations personnelles. Le fait d’utiliser son vrai nom est toutefois fréquent, ce qui suggère que les Canadiens qui utilisent internet ne sont pas au courant des conséquences d’un tel geste. La plupart des répondants n’ont également pas demandé à leurs amis de s’abstenir de publier en ligne des renseignements les concernant. L’utilisation d’internet afin de rechercher d’autres personnes est généralement considérée comme acceptable.  

· Les attitudes à l’endroit de la vie privée hors ligne sont tout aussi variées. La plupart des répondants ferment leurs rideaux le soir, et seulement quelques-uns d’entre eux admettent regarder dans les fenêtres des autres. Une faible majorité des personnes questionnées affirment cependant discuter, au moins à l’occasion, de choses personnelles en public. Une minorité importante des répondants avouent également écouter les conversations des autres.

· Le fait d’être préoccupé par sa vie privée, en ligne et hors ligne, semble être lié à l’âge. La moitié des Canadiens qui utilisent internet partagent aujourd’hui plus de renseignements personnels en ligne qu’ils ne le faisaient il y a cinq ans. Cette tendance est plus courante parmi les Canadiens moins âgés, qui s’avèrent également les plus susceptibles d’admettre partager davantage de renseignements en ligne. 
· La majorité des Canadiens qui utilisent internet demandent la permission avant de partager des informations fournies par d’autres, ou ne les partagent pas du tout. Environ deux répondants sur dix avouent partager, au moins à l’occasion, des renseignements au sujet d’autres personnes sans demander leur permission. 
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Introduction

Background. 
In 2010, the Office of the Privacy Commissioner of Canada (OPC) held consumer privacy consul​tations on online tracking, targeting and profiling, as well as cloud computing. A main theme that emerged was the profound effect that the social nature of the internet is having on privacy. Tools such as social networking platforms and location-based applications provide the public with ways to make their private lives public and contribute to shifting expectations of privacy. The OPC wished to explore the nature and implications of the blurring of the public/private divide in order to have a better understanding of Canadians’ views on this complex issue.

The OPC wished to conduct preliminary research into Canadians’ views about the public/private divide, to better understand how the online sharing of information affects Canadians’ expectations of privacy. Specific goals of the research are:
· To examine public perceptions of what is meant by “public” and “private” in an age where people increasingly live their private lives online. 
· To gain perspective on how the proliferation of online tools for record keeping and sharing affect people’s sense of privacy and influence Canadians’ decisions about disclosing their information.  
· To draw out people’s views about the circumstances that affect the line between public and private, for example, what online activities violate their sense of privacy, what feels “creepy,” and what constitutes acceptable sharing of information.

The results of the survey will be used as a basis for further study, to guide policy decisions, and for generating public education materials. 
Report synopsis. This report begins with an Executive Summary (see previous section) presenting highlights from the survey. This is followed by a detailed analysis of the survey data that covers findings at the national level and for relevant subgroups of interest. 
Under each chart and table is listed the question wording and the size of the sample asked. Unless otherwise noted, all results are expressed as a percentage, and differences between two percentages are expressed as points. The nets of responses shown in tables may not add to their component parts due to rounding or multiple mentions.
Online activity of respondents
Internet Use
Online Canadians say they spend an average of 4.8 hours per day online, between home and work/school and on mobile devices. Majorities use search engines, online banking and social networking sites.
The survey began by asking respondents to think about all of their connectivity devices (home, work/school and mobile) and then to indicate how many hours in an average day they spend actively using the Internet. This question was mainly asked for analysis purposes. One-quarter spend two hours or less on the Internet in an average day, three in ten spend three or four hours, and about four in ten spend five to 10 hours. All told, an average of 4.8 hours per day is spent on the Internet.

Amount of time spent on Internet in an average day
[image: image29.wmf]
Q.1
Thinking about all of your connectivity devices (home, work/school and mobile), in an average day, approximately how many hours do you spend actively using the Internet?  (n=1,001)
The daily average may be exaggerated somewhat as, due to the increase in broadband connections, many people leave the Internet connected all day and check it frequently, or receive e-mail or instant messages throughout the day on a smart phone, and some will consider this to be “active” use. As well, the respondents in the current study are members of an online panel, which suggests that they use the Internet in their leisure time and therefore it is not too surprising that their reported daily usage may be somewhat higher than the average of online Canadians generally. 

In the Canadian Online Internet Project’s 2007 report of a survey conducted by telephone among the general population, the overall average time spent online by all Internet users from all devices and locations, regardless of age or other demographic categorization, was 17 hours per week, which was a substantial increase from the 13 hours per week reported in 2004. Assuming all days are roughly equal, 17 hours per week would translate to 2.4 hours per day, up from 1.9 hours per day in 2004.
 Assuming a similar rate of increase, the national average would now be 3.1 hours. However, as use of social networking including Facebook has been increasing exponentially, it could be the case that national average reported use might be higher still. 
Consistent with other studies undertaken on this subject (e.g. the Canadian Online Internet Project), men spend more time online (5.1 hours per day) than women (4.5 hours), and residents of Quebec spend the least amount of time online, although they are now up at the same rate as Albertans (4.4 hours, compared to 5 hours in Ontario and B.C.). 
Length of time spent online decreases proportionately as age increases (5.7 hours average among Canadians under age 35, compared to 3.5 hours for those 65 and over). More time is spent online by those who are university graduates (5.2 hours on average) than those with less education (4.6). 
Online activities
Of several specific activities, online Canadians are most likely to use search engines, online banking, social networking or sign up for offers and coupons.
Online Canadians were shown a list of potential online activities and asked which they use.
 The vast majority (over eight in ten) use search engines and three-quarters (74%) utilize the Internet for banking and bill payment. Majorities also take part in social networking sites such as Facebook or MySpace (67%) and sign up for online offers and coupons (55%). One in three (28%) indicate they take part in online gaming, such as XBox Live or poker. Two in ten or fewer take part in other activities; three percent say they do not take part in any of the activities named.
Online activities
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Q.2
Please indicate which of the following activities you do online. (n=1,001)
Online activities follow similar patterns across the country and across population subgroups, with some expected proportional differences by certain demographics. Use of social networking sites is highest among online Canadians under age 35 (86%) and decreases with age (down to 42% of those aged 65 and over); younger people are also the most likely to report gaming (39%), commenting on news sites or blogs (25%), Twitter (17%)  and writing a blog (13%). 
Men are more likely than women to say they take part in gaming (34%, vs. 23% of women), commenting on news sites or blogs (23% vs. 15%) or using Twitter (14% vs. 7%); women are the most likely to sign up for coupons or offers (63% vs. 46% of men). Use of search engines and online banking or bill payment is linked to higher levels of education (more than high school) and household income. Use of social networking and gaming sites is highest among those with four or more household members. As might be expected, taking part in any of these activities is highest among those who spend six or more hours a day online.
Attitudes to privacy

Concern about online activities on privacy
Online banking and social networking cause the greater degree of concern about privacy.
Privacy concerns regarding specific online activities. Those who indicated they undertook specific online activities were asked to indicate their level of concern about the impact of that activity on their privacy, using a four-point scale. Strongest concern is expressed about online banking (38% very concerned; 64% overall concern), but social networking garners the highest share of overall concern (72% net concern, 29% very). Close to six in ten also have at least some concern about Twitter, photo-sharing, writing a blog and signing up for special offers. Less than half of those who do other types of activities express concern about the impact of these on their privacy.
Privacy concerns regarding specific online activities
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Q.3
How concerned are you about the impact of the following online services on your privacy? 
(Subsamples: those who undertake each individual activity)

For most types of activity, privacy concerns are somewhat higher among younger online Canadians and those with a child or teenager under age 18 in the household. 
Attitudes to online and offline privacy
While many online Canadians are aware of the need for preserving their privacy in the public space, concern about privacy, both online and offline, appears to be a factor of age.
Online Canadians were shown a series of statements and asked how often they do what is indicated. The statements involved both online and offline privacy actions and covered both pri​vacy of personal information and the respect of the privacy of others. Statements were random​ized to prevent order bias. On the whole, online Canadians are cognizant of the need to keep aspects of their lives private, both online and offline, but many also undertake behaviours that indicate a lack of regard for privacy. There is likely some recognition of social desirability in certain responses – most know it is considered wrong to look in people’s windows – but the answers nevertheless provide an interesting look into privacy attitudes.
Online privacy. Five of the statements involved online privacy behaviours. Six in ten (61%) say they often limit who can see information they post online and over half (54%) say they often leave out personal details. Close to half (47%) also say they often refer to friends and family by their real names online (it should be noted that this statement was quite general and could be considered to include the use of technologies such as Skype, e-mail or instant messaging). While considerably fewer indicate they have often asked friends not to post information about them, or admit to often looking up people they do not keep in touch with, about half do these actions at least occasionally. Three in ten (33%) have never asked friends not to post information about them online, which may indicate lack of concern with privacy but could also be because their friends are not active Internet users or involved in social networking.
Online privacy behaviours
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Q.4
The following is a series of statements. For each one, indicate whether you often, occasionally, rarely or never do what is indicated in the statement, by selecting the box that corresponds to you. (n=1,001)

There are some demographic differences. Those most likely to say they often leave out personal details reside in Quebec (63%) or B.C. (62%) and this also increases with age (64% among seniors, compared to 45% of those under age 35). The reverse pattern is the case when it comes to admitting looking up people online (22% of those under age 35, vs. only 1% of seniors), and younger people are also more likely to say they often refer to friends and family by their real names (52%, decreasing to 42% of seniors). Differences by socio-demographic factors – household income and education – are not marked.
Online privacy behaviours
% “Often” – by age

	
	Total 
(n=1001)
%
	Age

	
	
	<35
(n=307)
%
	35-44
(n=177)
%
	45-54
(n=200)
%
	55-64
(n=167)
%
	65+
(n=150)
%

	
	
	
	
	
	
	

	When I post information online, I limit who can see it
	61
	58
	60
	67
	56
	63

	I leave out personal details when I’m posting online about my experiences
	54
	45
	53
	55
	59
	64

	Online, I refer to my friends and family by their real names
	47
	52
	50
	43
	42
	42

	I have asked friends not to post information about me online
	23
	18
	26
	27
	20
	29

	Online, I have looked up people I don’t keep in touch with, just to see what they have been up to
	12
	22
	15
	8
	5
	1


Q.4
The following is a series of statements. For each one, indicate whether you often, occasionally, rarely or never do what is indicated in the statement, by selecting the box that corresponds to you. (n=1,001)

Offline privacy. Five of the statements assessed attitudes toward privacy in the offline environ​ment. By and large, online Canadians are fairly conscious of their own privacy offline, with six in ten often closing their curtains at night, and with relatively few often talking about personal matters in public places (although four in ten admit to doing this occasionally). They are less likely to have communicated with friends about keeping information confidential. Few admit to looking in people’s windows or listening in on the conversations of others; however it should be noted that there is likely a social desirability factor at play, even though the responses are anonymous. 
Offline privacy behaviours
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Q.4
The following is a series of statements. For each one, indicate whether you often, occasionally, rarely or never do what is indicated in the statement, by selecting the box that corresponds to you. (n=1,001)

Patterns across regions and most subgroups of the population are similar, although, as with the online statements, there is an age factor. Younger Canadians are more likely than older ones to admit to often looking in people’s windows or listening in on conversations, to say they often talk with friends about private matters when out in public, or to ask friends not to repeat something they have told them. That these activities are also undertaken more often by people with a child or teen under age 18 in the household or who spend six hours a day or more on the Internet is likely also connected to this age factor.
Offline privacy behaviours
% “Often” – by age
	
	Total 
(n=1001)
%
	Age

	
	
	<35
(n=307)
%
	35-44
(n=177)
%
	45-54
(n=200)
%
	55-64
(n=167)
%
	65+
(n=150)
%

	
	
	
	
	
	
	

	At home, I close the curtains at night. 
	59
	59
	60
	61
	54
	59

	I talk about personal matters with friends when we are out in a public place
	13
	18
	19
	6
	8
	7

	I have told friends something about my-self and asked that they do not repeat it.
	9
	14
	11
	8
	4
	1

	When I am in a public place, such as a restaurant, I listen in on other people’s conversations
	7
	12
	8
	3
	2
	3

	When I am out at night, I look in other people’s windows
	6
	11
	7
	3
	2
	1


Q.4
The following is a series of statements. For each one, indicate whether you often, occasionally, rarely or never do what is indicated in the statement, by selecting the box that corresponds to you. (n=1,001)

Changing attitudes to online and offline privacy
Half of online Canadians agree they are sharing more personal information online now than they did five years ago, and the proportion is highest among younger Canadians, who are also the most likely to admit to sharing more information offline.
If online and offline information sharing has increased. Online Canadians were shown a series of statements about online and offline privacy and asked to indicate their level of agreement with each. Four of the statements pertained to an increase in the amount of personal information shared, online or offline, in the past year/past five years. 
Half of online Canadians indicate agree (18% agreeing strongly) that they share more personal information online now than they did five years ago, and three in ten agree (8% strongly) that they share more information offline now than five years ago. Fewer agree they share more information now than last year, either online or offline but still, around one-quarter agree at least somewhat for each.
Agreement with statements about sharing of personal information
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Q.6
The following is a series of statements. For each one, indicate whether you strongly agree, somewhat agree, somewhat disagree or strongly disagree, by selecting the corresponding box (n=1,001)
Strong agreement with these statements is generally comparable across the country. Overall agree​ment than more offline information has been shared in the past year is somewhat higher in Ontario, B.C. and Alberta than in Manitoba/Saskatchewan, Quebec or the Atlantic region. There are no obvious patterns in agreement by socioeconomic factors. 

Most likely to agree (at least somewhat) that they share more personal information in either time frame, and in either the online or offline space, are younger Canadians (under age 35); users of social networking sites like Facebook or MySpace; and those who spend at least six hours per day using the Internet. Agreement with any of these statements generally decreases proportionately as age increases.
Sharing of personal information
% “Strongly/Somewhat Agree” – by age

	
	Total 
(n=1001)
%
	Age

	
	
	<35
(n=307)
%
	35-44
(n=177)
%
	45-54
(n=200)
%
	55-64
(n=167)
%
	65+
(n=150)
%

	
	
	
	
	
	
	

	I share more personal information online today than I did five years ago 
	50
	69
	59
	45
	36
	24

	I share more personal information offline today than I did five years ago
	31
	47
	30
	24
	22
	20

	I share more personal information offline today than I did last year
	25
	40
	27
	19
	15
	13

	I share more personal information online today than I did last year
	23
	35
	28
	19
	12
	15


Safeguarding of personal privacy. Two agreement statements pertained to whether private information is treated differently online and offline, or publicly vs. privately online. The results suggest that the majority are conscious of a need for treating information with more care in the more public spaces online. Seven in ten (69%) agree to some extent (and almost four in ten agree strongly) that there is information they would e-mail to friends that they would not post on a social networking page. The majority also disagree that they have revealed information online that they have kept private offline.

Agreement with statements about safeguarding personal privacy
[image: image7.emf]37%
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Q.6
The following is a series of statements. For each one, indicate whether you strongly agree, somewhat agree, somewhat disagree or strongly disagree, by selecting the corresponding box (n=1,001)
As with the statements about sharing increased amounts of personal information, the results are quite similar across the country but there is a marked age effect. Younger Canadians are more likely than older ones to agree with these statements, as are those who spend six hours or more per day online. Those who actually use social networking sites are the most likely to agree that there is information they would e-mail to a friend but not post on their site (82%).
Safeguarding personal privacy
% “Strongly/Somewhat Agree” – by age

	
	Total 
(n=1001)
%
	Age

	
	
	<35
(n=307)
%
	35-44
(n=177)
%
	45-54
(n=200)
%
	55-64
(n=167)
%
	65+
(n=150)
%

	
	
	
	
	
	
	

	There is information that I would e-mail to a friend but not post on my social networking page 
	69
	82
	73
	65
	61
	51

	There is information that I have revealed online that I have kept private online
	22
	34
	27
	12
	14
	9


Attitudes towards the online privacy of others
The majority of online Canadians either ask for permission before sharing information provided by others, or do not share it at all. Around two in ten admit to sharing the information of others without asking permission at least occasionally.
How personal online privacy is regarded is one side of the coin; but is the privacy of other people’s information being considered? Online Canadians were asked to indicate how often they ask permis​sion before forwarding or posting information originating with others. They were also given a chance to indicate that they do not undertake the action in question. The results show that, by and large, people are mindful of the privacy of others, and either ask permission or do not distribute images or information belonging to others.
Over three in ten say they often ask for permission before forwarding an e-mail addressed only to them. Three in ten each say they often ask permission before posting online pictures of their contacts, or before forwarding information from a friend or relative’s social networking page. However, around two in ten rarely or never ask permission before sharing images or information from others.

Around one-quarter of online Canadians say they do not forward personal e-mail (24%) or post online pictures of others (27%), and close to four in ten (36%) say they do not forward the social networking information posted by their friends or family.

Online activities that affect the privacy of others
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Q.5
The following is a series of statements. For each one, indicate whether you often, occasionally, rarely or never do what is indicated in the statement, by selecting the box that corresponds to you. (n=1,001)

While the proportions seeking permission about forwarding of personal e-mails is similar across subgroups, younger Canadians are the least likely to seek permission before forwarding a friend’s social networking information (25% of those under age 35 rarely or never ask permission) or before posting their pictures online (36% rarely or never ask). Older Canadians, especially those aged 65 and over, are the most likely to say they do not do these actions at all. Asking permission for any of these activities at least occasionally is linked to spending six or more hours per day on the Internet, but is not higher among those who take part in, or who express strong concern about personal privacy about, one of the nine specific Internet activities (online banking, social networking, etc.).
Privacy awareness score
As another way of understanding online Canadians’ attitudes towards privacy in online and offline worlds, Environics created a privacy “index” or score for each respondent, based on their answers to the four main privacy-assessment questions. The score categorizes respondents into one of three groups – lower, moderate and higher awareness – with roughly one third of the population falling into each group. Details on how the scoring was applied appears in the Survey Methodology section following.
The table following shows the demographic distributions of the three levels of privacy awareness score groups. While the composition of each group is roughly similar, higher proportions of those in the lower awareness category are younger (under age 35), male and have high school or less education than is the case with the other two awareness groups. 
Profiles of privacy awareness score groups
	
	Total 
(n=1001)
%
	Privacy awareness level

	
	
	Lower
(n=303)
%
	Moderate
(n=370)
%
	Higher
(n=328)
%

	
	
	
	
	

	Age
	
	
	
	

	Net: Under 35
	31
	40
	33
	20

	16 to 17
	4
	7
	4
	2

	18 to 24
	8
	12
	8
	4

	25 to 29
	10
	12
	10
	9

	30 to 34
	8
	9
	11
	4

	Net: 35 – 44
	18
	16
	18
	19

	35 to 39
	9
	8
	9
	10

	40 to 44
	9
	8
	9
	10

	Net: 45 – 54
	20
	16
	20
	24

	45 to 49
	9
	8
	10
	9

	50 to 54
	11
	8
	10
	15

	Net: 55 – 54
	17
	15
	16
	19

	55 to 59
	9
	7
	8
	10

	60 to 64
	8
	8
	7
	9

	Net: 65+
	15
	13
	14
	18

	
	
	
	
	

	Region
	
	
	
	

	Atlantic
	7
	6
	6
	8

	Québec
	24
	23
	22
	28

	Ontario
	39
	39
	40
	37

	Manitoba/Saskatchewan
	7
	9
	8
	5

	Alberta
	10
	12
	10
	9

	B.C.
	13
	11
	14
	14

	
	
	
	
	


Continued...
Profiles of privacy awareness score groups (continued)
	
	Total 
(n=1001)
%
	Privacy awareness level

	
	
	Lower
(n=303)
%
	Moderate
(n=370)
%
	Higher
(n=328)
%

	
	
	
	
	

	Gender
	
	
	
	

	Male
	47
	56
	41
	46

	Female
	53
	44
	59
	54

	
	
	
	
	

	Language of survey
	
	
	
	

	English
	76
	77
	79
	71

	French
	24
	23
	21
	29

	
	
	
	
	

	Education
	
	
	
	`

	Net: High school or less
	28
	33
	24
	27

	Net: College/technical/some university
	43
	39
	42
	49

	Net: University graduate
	29
	28
	34
	24

	
	
	
	
	

	Household income
	
	
	
	

	Net: <$40,000
	32
	28
	32
	37

	Net: $40,000- <100,000
	53
	57
	51
	49

	$100,000 and over
	15
	15
	16
	14

	
	
	
	
	

	Community type
	
	
	
	

	A major city (>100K)
	50
	52
	54
	42

	A smaller city (up to 100K)
	30
	27
	29
	33

	Rural (5,000 or less)
	21
	20
	17
	25

	
	
	
	
	

	Children/ teenagers  in hh
	
	
	
	

	One
	13
	13
	15
	11

	Two
	11
	10
	10
	14

	Three or more
	5
	5
	5
	4

	None
	71
	72
	71
	71

	
	
	
	
	

	Average hours per day on the Internet
	4.8
	4.9
	4.8
	4.7


Survey methodology

The survey was conducted by Environics Research Group. The survey con​sisted of online inter​views conducted between March 9 and 15, 2011 with 1,001 online Canadians aged 16 and over. The questionnaire was designed in consultation with the OPC. Quotas were established to ensure representation of all online Canadians, by age, gender and region. 
An online methodology was selected as the best way to achieve the goals of this research within the timeframe and budget allocated. 

Questionnaire design 

The OPC created a draft list of privacy-related statements to be assessed. Environics worked with the OPC to refine the draft questionnaire, also adding a brief introduction requesting co-operation and demographic questions for analysis purposes. Environics made recom​mendations about question order, wording and flow based on previous experience in conducting similar research. Once the questionnaire was approved, Environics was responsible for the French translation. 

Sample selection 

The objective of this research was to gather data from a representative sample of Canadian residents (16 years and over), permitting analysis by important subgroups. Quotas were established for region, age and gender according to the most recent Statistics Canada Census information. The sample was drawn according to the plan in the table below.
	  
	Total

1000
	East (NS,NB,PE,NL)
	Quebec
	Ontario
	Man-Sask
	AB
	BC

	
	
	80
	240
	370
	80
	100
	130

	Age 16-29
	232
	20
	54
	87
	19
	23
	29

	Age 30-44
	255
	21
	64
	90
	20
	25
	35

	Age 45-54
	199
	15
	47
	75
	17
	20
	25

	Age 55+
	314
	24
	75
	118
	24
	32
	41

	
	
	
	
	
	
	
	

	Male
	479
	38
	115
	178
	38
	48
	62

	Female
	521
	42
	125
	192
	42
	52
	68


The actual distribution of completed interviews is as follows:

	  
	Total

1001
	East (NS,NB,PE,NL)
	Quebec
	Ontario
	Man-Sask
	AB
	BC

	
	
	84
	241
	372
	75
	100
	129

	Age 16-29
	227
	20
	54
	90
	13
	23
	27

	Age 30-44
	257
	22
	65
	90
	20
	25
	35

	Age 45-54
	200
	15
	47
	75
	18
	20
	25

	Age 55+
	317
	26
	75
	117
	24
	32
	42

	
	
	
	
	
	
	
	

	Male
	475
	40
	116
	180
	32
	47
	60

	Female
	526
	44
	125
	192
	43
	53
	69


As there is no source of random e-mail addresses, this survey made use of an on-line panel. The sample for this survey was sourced from Public Opinions, a research company that specializes in online sampling and data collection for social, opinion and market research. Public Opinions is a member of Canada’s research industry association, the Marketing Research and Intelligence Association (MRIA) and adheres to its codes of practice and research standards.
Respondents for this survey were selected from among those who have volunteered to participate in online surveys. This is therefore a non-probability sample. The results of such surveys cannot be described as statistically representative of the target population. Because the sample is based on those who initially self-selected for participation in the panel, no estimates of sampling error can be calculated.
Survey administration 

The surveys were conducted by Environics using a secure, fully featured web-based survey environment. The online survey was conducted according to the following steps:

· Environics programmed the questionnaire onto its survey software and host the survey on a secure server. OPC was provided with a “beta test” link in order to review the survey on-line for final approval.

· Invitation e-mails were sent to selected panellists that include the URL link to the survey and a unique password. 
· Environics provided technical support to survey respondents as required. Steps were taken to assure (and also guarantee) complete confidentiality and anonymity of survey responses.

· Environics electronically captured all survey responses as they were submitted, and created an electronic data file that was coded and analyzed (including open-ended responses).

Assigning a unique identifier (password) to each respondent ensures that only one version of the survey is accepted per respondent. The unique identifier permits respondents to return to the survey if they are interrupted during completion. Each time the respondent enters a survey, it opens at the point where they left off. The online form does not permit moving backwards through the survey, so that earlier responses could not be altered after reading later questions. 

Environics uses a web-based survey software platform that employs the most advanced and compre​hensive set of survey and reporting features, while the user-friendly interface makes it operable for individuals regardless of their familiarity with survey software. The software ensures:

· Highest security guaranteeing respondent anonymity as well as complying with all industry regulatory standards;

· Optimized survey functionality with robust reporting capabilities;

· Stable and reliable platform that is able to handle high-volume traffic in studies; and

Although most web survey completions are usually achieved within 48 hours of broadcasting the invitation, reminders were issued to ensure a reasonable rate of response over the next several days and to ensure regional and other quotas were met. 
Following data collection and prior to analysis, data analysts performed a data-cleaning and validation process, in accordance with the highest industry standards. All Environics online surveys are officially registered with the Marketing Research and Intelligence Association (MRIA) to permit potential survey participants to verify the legitimacy of a study, inform themselves about the industry and/or register a complaint.

Environics has a proven reputation in delivering high quality quantitative research since 1970. The company maintains strict quality control procedures in accordance with guidelines established by the Marketing Research and Intelligence Association (MRIA). As a Gold Seal Corporate member of MRIA, Environics fully adheres to MRIA standards including respondent confidentiality, verifi​cation, interviewer training, and as a member, our research procedures are audited on a regular basis. Further details on the company’s research standards and practices are available upon request.
Environics has adopted a pro-active approach to ensuring quality control and the high integrity of the data and analysis it offers its clients. In addition to our system of internal controls, which keeps projects undertaken by the firm on time and within budget, we have invested in two areas where error reduction and quality assurance are critical – the technology of our data collection system and the training of our staff. 
All research work was conducted in accordance with the professional standards established by the Market Research and Intelligence Association (MRIA) and applicable federal legislation (PIPEDA) and the “Standards for the Conduct of Government of Canada Public Opinion Research-Online Surveys.”
Completion results

The sample for this survey consisted of 1,001 interviews completed among online Canadians aged 16 and over. The participation rate for the survey is five percent.
 This is calculated below, in accordance with the MRIA standards. 

	Panel Provider
	 Research Now 

	Emails Selected:
	               36,778 

	Emails Delivered:
	               36,778 

	Undelivered
	                       -   

	Broadcasts Delivered
	              36,778 

	Survey Loads:
	2,294

	Unresolved (U) - Did not respond
	              34,484 

	IN SCOPE RESPONDING (R) 
	                1,978 

	Screen Outs:
	                        1 

	Quota Full:
	                    976 

	Completes:
	                 1,001 

	IN SCOPE NON-RESPONDING (IS)
	                   320 

	Qualified respondent break-off
	                    320 

	 
	 

	CONTACT RATE [(R+IS)/ (U + IS + R)]
	6%

	PARTICIPATION  RATE [R / (U + IS + R)]
	5%

	Incidence:
	99.90%

	Qual. Compl. Rate:
	43.46%


Privacy Awareness Score
As another way of understanding online Canadians’ attitudes towards privacy in online and offline worlds, Environics proposed to create a privacy “index” or score for each respondent, based on their answers across four privacy-assessment questions. The score was constructed as follows:

Q3: 
If a respondent had ANY “very concerned” - score 10

If a respondent had ANY “somewhat concerned” - score 5 
Respondents with only “not very” or “not at all concerned” – no score

Maximum score per person for this question:  15 
	
	I do this…

	Q4: scores assigned as below

	Often
	Occasionally
	Rarely
	Never

	a) When I am in a public place, such as a restaurant, I listen in on other people’s conversations.
	0
	0
	5
	10

	b) I leave out personal details when I’m posting online about my experiences.
	10
	5
	0
	0

	c) At home, I close the curtains at night.
	10
	5
	0
	0

	d) Online, I have looked up people I don’t keep in touch with, just to see what they have been up to.
	0
	0
	5
	10

	e) I have told friends something about myself and asked that they do not repeat it.
	10
	5
	0
	0

	f) Online, I refer to my friends and family by their real names.
	0
	0
	5
	10

	g) I talk about personal matters with friends when we are out in a public place.
	0
	0
	5
	10

	h) When I am out at night, I look in people’s windows.
	0
	0
	5
	10

	i) When I post information online, I limit who can see it.
	10
	5
	0
	0

	j) I have asked friends not to post information about me online.
	10
	5
	0
	0


Maximum score per person for this question:  100 
Q5: 
If a respondent had ANY “often” - score 10

If a respondent had ANY “occasionally” - score 5 

Respondents with only rarely or never responses or “DO NOT DO THIS” – no score
Maximum score per person for this question:  15 
Q6: scores assigned as below
	
	Strongly agree
	Somewhat agree
	Somewhat disagree
	Strongly disagree
	Don’t know/not applicable

	a) There is information that I have revealed online that I have kept private offline.
	0
	0
	5
	10
	0

	b) I share more personal information online today than I did last year
	0
	0
	5
	10
	0

	c) I share more personal information offline today than I did last year
	0
	0
	5
	10
	0

	d) There is information that I would e-mail to a friend but not post on my social networking page (e.g. Facebook or Myspace)
	10
	5
	0
	0
	0

	e) I share more personal information online today than I did five years ago
	0
	0
	5
	10
	0

	f) I share more personal information offline today than I did five years ago
	0
	0
	5
	10
	0


Maximum score per person for this question:  60 
Minimum possible score – 0
Maximum possible score – 190

The scores formed a bell curve and the three categories selected each contained roughly one-third of respondents.

	Category label
	Score range
	% of survey population

	Lower awareness
	25 – 70
	30%

	Moderate awareness
	75 – 95
	37%

	Higher awareness
	100 – 155
	33%


The table below shows the frequencies (counts) and percentages of respondents having each score.
	
	Score
	Frequency
	Percent
	Cumulative Percent

	
	25
	3
	.3
	.3

	 
	30
	3
	.3
	.6

	 
	35
	11
	1.1
	1.7

	 
	40
	20
	2.0
	3.7

	 
	45
	23
	2.3
	6.0

	 
	50
	30
	3.0
	8.9

	 
	55
	53
	5.3
	14.2

	 
	60
	48
	4.8
	19.0

	 
	65
	46
	4.6
	23.6

	 
	70
	67
	6.7
	30.3

	 
	75
	92
	9.2
	39.5

	 
	80
	73
	7.3
	46.7

	 
	85
	60
	6.0
	52.7

	 
	90
	79
	7.9
	60.6

	 
	95
	67
	6.7
	67.3

	 
	100
	62
	6.2
	73.5

	 
	105
	52
	5.2
	78.7

	 
	110
	47
	4.7
	83.4

	 
	115
	42
	4.2
	87.6

	 
	120
	38
	3.8
	91.4

	 
	125
	33
	3.3
	94.7

	 
	130
	23
	2.3
	97.0

	 
	135
	15
	1.5
	98.5

	 
	140
	7
	.7
	99.2

	 
	145
	2
	.2
	99.4

	 
	150
	5
	.5
	99.9

	 
	155
	1
	.1
	100.0

	 
	Total
	1001
	100.0
	 


APPENDIX a
Questionnaire
Environics Research Group

March 2, 2011

Office of the Privacy Commissioner of Canada

Survey of Canadians’ Perceptions of the Public/Private Divide
Final Questionnaire 
Thank you for agreeing to participate in our online survey. Please be assured that all information you provide here will be kept entirely confidential. This survey will take approximately 10 minutes to complete and your opinions are highly appreciated!

Please proceed (or NEXT button)

A.
First of all, in which of the following age categories do you belong?  [CHECK ONE RESPONSE ONLY]

	Under 16…… 15

16 to 17
01

19 to 24
02

25 to 29
03

30 to 34
04
	35 to 39
05

40 to 44
06

45 to 49
07

50 to 54
08
	55 to 59
09

60 - 64
10

65 - 69
11


	70 to 74
12

75 to 79
13

80 years or older
14
	IF AGE REFUSED, TERMINATE AND RECORD

-OTHERWISE CONTINUE

WITH MAIN QUESTIONNAIRE


If 16yrs + continue, otherwise thank and terminate

B.
What is your province of residence?


01 - Alberta


02 - British Columbia


03 - Manitoba


04 - New Brunswick


05 - Newfoundland and Labrador


06 - Nova Scotia


07 - Ontario


08 - Prince Edward Island


09 - Quebec


10 - Saskatchewan

C.
[RECORD GENDER]
Male
1



Female
2

continue TO SURVEY…

A.
Internet use 
1.
Thinking about all of your connectivity devices (home, work/school and mobile), in an average day, approximately how many hours do you spend actively using the Internet?


Please specify number of hours

(PROGRAMMER: NUMERIC VALUE)
2.
Please indicate which of the following activities you do online.


Select as many as apply

(PROGRAMMER: NONE OF THE ABOVE IS SINGLE RESPONSE)

	Social networking (e.g. Facebook, MySpace)
(
Twitter
(
Writing a blog
(
Using search engines
(
Photosharing (e.g. Flickr, Picasa)
(
	Gaming (.e.g. XBox Live, Poker)
(
Commenting on news sites or blogs
(
Banking and bill payment
(
Signing up for online offers and coupons
(
None of the above
(

	
	


ASK Q3 IF ANYTHING SELECTED OTHER THAN NONE OF THE ABOVE

3.
How concerned are you about the impact of the following online services on your privacy? 


Please select one response for each item

(PROGRAMMER: SHOW ITEMS SELECTED AT Q2)

	
	Very concerned
	Somewhat concerned
	Not very concerned
	Not at all concerned

	a) Social networking (e.g. Facebook, Myspace)
	(
	(
	(
	(

	b) Twitter
	(
	(
	(
	(

	c) Writing a blog
	(
	(
	(
	(

	d) Using search engines
	(
	(
	(
	(

	e) Photosharing (e.g. Flickr, Picasa)
	(
	(
	(
	(

	f) Gaming (e.g. XBox Live, Poker)
	(
	(
	(
	(

	g) Commenting on news sites or blogs
	(
	(
	(
	(

	h) Banking and bill payment
	(
	(
	(
	(

	i) Signing up for online offers and coupons
	(
	(
	(
	(


B.
Attitudes to privacy
The following is a series of questions on what people think and do. The purpose of this is to get a broad understanding of online Canadians. Answer according to what you think or do personally, disregarding what other members of your household or friends might think or do. There are no “right” or “wrong” answers.

It is not necessary to ponder each question. Answer as quickly as you can, by simply selecting the box for the most appropriate answer according to your opinion or feeling. Please do not go back and change your answer. Your first response is what we want.

4.
The following is a series of statements. For each one, indicate whether you often, occasionally, rarely or never do what is indicated in the statement, by selecting the box that corresponds to you.


Please select one response for each item

(PROGRAMMER: RANDOMIZE ORDER OF STATEMENTS ON EACH SCREEN BUT DO NOT RANDOMIZE BETWEEN SCREENS)
	SCREEN 1


	I do this…

	
	Often
	Occasionally
	Rarely
	Never

	k) When I am in a public place, such as a restaurant, I listen in on other people’s conversations.
	(
	(
	(
	(

	l) I leave out personal details when I’m posting online about my experiences.
	(
	(
	(
	(

	m) At home, I close the curtains at night.
	(
	(
	(
	(

	n) Online, I have looked up people I don’t keep in touch with, just to see what they have been up to.
	(
	(
	(
	(

	o) I have told friends something about myself and asked that they do not repeat it.
	(
	(
	(
	(


	SCREEN 2


	I do this…

	
	Often
	Occasionally
	Rarely
	Never

	p) Online, I refer to my friends and family by their real names.
	(
	(
	(
	(

	q) I talk about personal matters with friends when we are out in a public place.
	(
	(
	(
	(

	r) When I am out at night, I look in people’s windows.
	(
	(
	(
	(

	s) When I post information online, I limit who can see it.
	(
	(
	(
	(

	t) I have asked friends not to post information about me online.
	(
	(
	(
	(


[PAIRS FOR CROSS TABULATION]

A-F; B-G; C-I; D-H; E-J

5.
The following is a series of statements. For each one, indicate whether you often, occasionally, rarely or never do what is indicated in the statement, by selecting the box that corresponds to you.


Please select one response for each item
	
	I ask permission

	
	Often
	Occasionally
	Rarely
	Never
	I do not do this

	a) I ask permission before forwarding a friend’s or relative’s e-mail that is only addressed to me
	(
	(
	(
	(
	(

	b) I ask permission before posting pictures online of friends or family
	(
	(
	(
	(
	(

	c) I ask permission before forwarding information from a friend’s or relative’s social networking page.
	(
	(
	(
	(
	(


6.
The following is a series of statements. For each one, indicate whether you strongly agree, somewhat agree, somewhat disagree or strongly disagree, by selecting the corresponding box.

Please select one response for each item
	
	Strongly agree
	Somewhat agree
	Somewhat disagree
	Strongly disagree
	Don’t know/not applicable

	g) There is information that I have revealed online that I have kept private offline.
	(
	(
	(
	(
	(

	h) I share more personal information online today than I did last year
	(
	(
	(
	(
	(

	i) I share more personal information offline today than I did last year
	(
	(
	(
	(
	(

	j) There is information that I would e-mail to a friend but not post on my social networking page (e.g. Facebook or Myspace)
	(
	(
	(
	(
	(

	k) I share more personal information online today than I did five years ago
	(
	(
	(
	(
	(

	l) I share more personal information offline today than I did five years ago
	(
	(
	(
	(
	(


C.
Demographics

The survey is almost done. Just a few more questions that will help us in our statistical calculations. Your answers will be kept anonymous and confidential
ASK ALL

C1.
What is the highest level of education that you have reached?


Select one only

	Some elementary
(
Completed elementary
(
Some high school
(
Completed high school
(
Some college/CEGEP
(
	Completed college/CEGEP
(
Some undergraduate university (Bachelor’s degree)
(
Completed undergraduate university (Bachelor’s degree)
(
Some graduate or post-graduate studies
(
Completed graduate or post-graduate studies
(




(PROGRAMMER: CATEGORIES FOR TABULATION ARE HS OR LESS, COLLEGE/TECH, UNIV)

C2.
In total, how many people live in your household on a permanent basis, including yourself and any children or teenagers?

Select one only

	One
(
Two
(
Three
(
Four
(
	Five
(
Six
(
Seven
(
Eight or more
(



IF TWO OR MORE IN C2, ASK C3

IF ONE IN C2 – RECORD C3 AS NONE

C3.
In total, how many children or teenagers under age 18 live in your household on a permanent basis?

Select one only

IF AGE=16-17: Other than yourself, how many children or teenagers under age 18 live in your household on a permanent basis?
	None
(
One
(
Two
(
Three
(
	Four
(
Five
(
Six
(
Seven or more
(



C4.
Which amount best corresponds to the total annual income in 2010 before taxes of all members of your household?


Select one only

	Under $10,000
(
$10,000 to $19,999
(
$20,000 to $39,999
(
$40,000 to $59,999
(
	$60,000 to $79,999
(
$80,000 to $99,999
(
$100,000 or over
(





(PROGRAMMER: CATEGORIES FOR TABULATION ARE <$40k, $40-99k, $100k+)

C5.
Do you live in…

Select one only

	A major city – more than 100,000 people
(
A smaller city – up to 100,000 people
(
A rural community – 5,000 people or less
(



This completes the survey. Thank you for your valuable input. 
Environics Research Group

4 mars 2011

Commissariat à la protection de la vie privée du Canada

Sondage sur la perception des Canadiens à l’égard 
de la séparation des domaines public et privé

Questionnaire DÉFINITIF
Nous vous remercions d’avoir accepté de participer à notre sondage en ligne. Soyez assuré(e) que tous les renseignements recueillis ici resteront entièrement confidentiels. Il vous faudra environ 10 minutes pour répondre au sondage et vos opinions sont grandement appréciées!

Veuillez poursuivre (ou appuyer sur le bouton SUIVANT).

A.
Tout d’abord, auquel des groupes d’âges suivants appartenez-vous? [COCHEZ UNE SEULE RÉPONSE]

	Moins de 16 ans
15

16-18 ans
01

19 à 24 ans
02

25 à 29 ans
03

30 à 34 ans
04
	35 à 39 ans
05

40 à 44 ans
06

45 à 49 ans
07

50 à 54 ans
08
	55 à 59 ans
09

60 à 64 ans
10

65 à 69 ans
11
	70 à 74 ans
12

75 à 79 ans
13

80 ans ou plus
14
	SI REFUSE DE DONNER SON ÂGE, TERMINER ET NOTER; AUTREMENT, PASSER AU QUEST. PRINCIPAL


SI est âgé(e) de 16 ANS ET PLUS, continueR; AUTREMENT, REMERCIER ET TERMINER

B.
Dans quelle province demeurez-vous?


01 – Alberta


02 – Colombie-Britannique


03 – Manitoba


04 – Nouveau-Brunswick


05 – Terre-Neuve-et-Labrador


06 – Nouvelle-Écosse


07 – Ontario


08 – Île-du-Prince-Édouard


09 – Québec


10 – Saskatchewan

C.
[NOTER LE SEXE]
Homme
1



Femme
2

POURSUIVRE AVEC LE SONDAGe

A.
Utilisation d’internet

1.
Pensez à tous les appareils informatiques que vous utilisez (à la maison, au travail/à l’école et appareils mobiles); au cours d’une journée normale, environ combien d’heures passez-vous à activement utiliser internet?


Veuillez préciser le nombre d’heures


(PROGRAMMEUR : VALEUR NUMÉRIQUE)

2.
Parmi les activités suivantes, veuillez indiquer celles que vous pratiquez en ligne.


Veuillez choisir toutes les réponses qui s’appliquent


(PROGRAMMEUR : « AUCUNE DES ACTIVITÉS CI-DESSUS » EST UNE RÉPONSE UNIQUE)

	Réseautage social (p. ex. Facebook, MySpace)
(
Twitter
(
Écrire un blogue
(
Utiliser des moteurs de recherche
(
Partager des photos (p. ex. Flickr, Picasa)
(
	Jeu en ligne (p. ex. XBox Live, Poker)
(
Écrire des commentaires sur des sites de nouvelles 

ou des blogues
(
Opérations bancaires et paiement de factures
(
Vous inscrire pour des offres en ligne ou des 

coupons
(
Aucune des activités ci-dessus
(

	
	


DEMANDER Q3 SI TOUTE AUTRE RÉPONSE QUE « AUCUNE DES ACTIVITÉS CI-DESSUS »

3.
Dans quelle mesure l’impact des services en ligne suivants sur votre vie privée vous préoccupe-t-il? Êtes-vous…?


Veuillez choisir une réponse pour chacun des éléments


(PROGRAMMEUR : MONTRER ÉLÉMENTS CHOISIS À Q2)

	
	Très préoccupé(e)
	Plutôt préoccupé(e)
	Pas très préoccupé(e)
	Pas du tout préoccupé(e)

	j) Réseautage social (p. ex. Facebook, MySpace)
	(
	(
	(
	(

	k) Twitter
	(
	(
	(
	(

	l) Écrire un blogue
	(
	(
	(
	(

	m) Utiliser des moteurs de recherche
	(
	(
	(
	(

	n) Partager des photos (p. ex. Flickr, Picasa)
	(
	(
	(
	(

	o) Jeu en ligne (p. ex. XBox Live, Poker)
	(
	(
	(
	(

	p) Écrire des commentaires sur des sites de nouvelles ou des blogues
	(
	(
	(
	(

	q) Opérations bancaires et paiement de factures
	(
	(
	(
	(

	r) Vous inscrire pour des offres en ligne ou des coupons
	(
	(
	(
	(


B.
Attitudes à l’égard de la vie privée

Les questions qui suivent portent sur les opinions et les actions de la population. L’objectif de ces questions est d’en arriver à une compréhension générale des comportements en ligne des Canadiens. Veuillez répondre à ces questions en fonction de vos opinions ou de vos actions personnelles, sans vous soucier de ce que les autres membres de votre foyer ou vos amis peuvent penser ou faire. Il n’y a pas de « bonnes » ou de « mauvaises » réponses. 

Vous n’avez pas à réfléchir longuement à chaque question. Répondez aussi rapidement que vous le pouvez, en sélectionnant simplement la case correspondant le mieux à ce que vous pensez ou ressentez. Veuillez ne pas revenir sur vos réponses et les modifier. Votre réponse initiale est celle que nous désirons connaître. 

4.
Vous trouverez ci-dessous une série d’énoncés. Pour chacun, veuillez indiquer si vous posez souvent, occasionnellement, rarement ou jamais les gestes mentionnés, en sélectionnant la case qui correspond le mieux à ce que vous faites. 


Veuillez choisir une réponse pour chacun des énoncés


(PROGRAMMEUR : RANDOMISER L’ORDRE DES ÉNONCÉS SUR CHAQUE ÉCRAN, MAIS NE PAS RANDOMISER ENTRE LES DEUX ÉCRANS)

	
	Je fais cela…

	ÉCRAN 2


	Souvent
	Occasionnellement
	Rarement
	Jamais

	u) Lorsque je suis dans endroit public comme un restaurant, j’écoute les conversations des autres.
	(
	(
	(
	(

	v) J’évite de partager des détails personnels lorsque je publie en ligne des expériences que j’ai vécues.
	(
	(
	(
	(

	w) À la maison, je ferme les rideaux le soir.
	(
	(
	(
	(

	x) En ligne, j’ai recherché certaines personnes avec lesquelles je ne suis plus en contact, simplement pour voir ce qu’elles sont devenues.
	(
	(
	(
	(

	y) J’ai dit à mes amis quelque chose à mon sujet, et leur ai demandé de ne pas le répéter.
	(
	(
	(
	(


	
	Je fais cela…

	ÉCRAN 2


	Souvent
	Occasionnellement
	Rarement
	Jamais

	z) En ligne, je réfère à mes amis et à ma famille par leur vrai nom. 
	(
	(
	(
	(

	aa) Je parle de choses personnelles avec mes amis lorsque nous sommes dans un endroit public.
	(
	(
	(
	(

	ab) Lorsque je suis à l’extérieur le soir, je regarde dans les fenêtres des gens.
	(
	(
	(
	(

	ac) Lorsque je partage des renseignements en ligne, je limite les personnes qui peuvent les voir. 
	(
	(
	(
	(

	ad) J’ai demandé à des amis de ne pas partager des renseignements à mon sujet en ligne.
	(
	(
	(
	(


5.
Vous trouverez ci-dessous une série d’énoncés. Pour chacun, veuillez indiquer si vous posez souvent, occasionnellement, rarement ou jamais les gestes mentionnés, en sélectionnant la case qui correspond le mieux à ce que vous faites. 


Veuillez choisir une réponse pour chacun des énoncés

	
	Je demande la permission

	
	Souvent
	Occasionnellement
	Rarement
	Jamais
	Je ne fais pas cela

	d) Je demande la permission avant de transmettre le courriel d’un ami ou d’un membre de ma parenté qui m’est adressé à moi seulement.
	(
	(
	(
	(
	(

	e) Je demande la permission avant de partager des photos d’amis ou de membres de ma famille en ligne.
	(
	(
	(
	(
	(

	f) Je demande la permission avant de transmettre des renseignements apparaissant sur la page de réseautage social d’un ami ou d’un membre de ma parenté. 
	(
	(
	(
	(
	(


6.
Vous trouverez ci-dessous une série d’énoncés. Veuillez indiquer si vous êtes fortement en accord, plutôt en accord, plutôt en désaccord ou fortement en désaccord avec chacun des énoncés, en sélectionnant la case qui correspond le mieux à votre avis. 


Veuillez choisir une réponse pour chacun des énoncés

	
	Fortement en accord
	Plutôt en accord
	Plutôt en désaccord
	Fortement en désaccord
	Ne sais pas/sans objet

	m) J’ai révélé en ligne certains renseignements que j’ai par ailleurs gardés privés hors ligne. 
	(
	(
	(
	(
	(

	n) Je partage aujourd’hui plus de renseignements personnels en ligne que je ne le faisais l’an dernier.
	(
	(
	(
	(
	(

	o) Je partage aujourd’hui plus de renseignements personnels hors ligne que je ne le faisais l’an dernier.
	(
	(
	(
	(
	(

	p) Il existe certains renseignements que j’enverrais par courriel à un ami, mais que je ne publierais pas sur ma page de réseautage social (p. ex. Facebook ou Myspace)
	(
	(
	(
	(
	(

	q) Je partage aujourd’hui plus de renseignements personnels en ligne que je ne le faisais il y a cinq ans. 
	(
	(
	(
	(
	(

	r) Je partage aujourd’hui plus de renseignements personnels hors ligne que je ne le faisais il y a cinq ans.
	(
	(
	(
	(
	(


C.
Questions démographiques

Le sondage est presque terminé. Il ne reste que quelques questions qui nous aideront à faire des calculs statistiques. Vos réponses demeureront strictement anonymes et confidentielles.

DEMANDER À TOUS

C1.
Quel est le niveau de scolarité le plus élevé que vous avez atteint?


Choisir une seule réponse

	Partie du niveau primaire
(
Niveau primaire complété
(
Partie du niveau secondaire
(
Niveau secondaire complété
(
Partie du niveau collégial/Cégep
(
	Niveau collégial/Cégep complété
(
Partie du 1er cycle universitaire (baccalauréat)
(
1er cycle universitaire complété (baccalauréat)
(
Partie des études supérieures
(
Études supérieures complétées
(


(PROGRAMMEUR : LES CATÉGORIES POUR LA TABULATION SONT NIVEAU SECONDAIRE OU MOINS, NIVEAU COLLÉGIAL/TECHNIQUE, NIVEAU UNIVERSITAIRE)

C2.
Au total, combien de personnes vivent dans votre foyer de façon permanente, en vous incluant et en incluant chaque enfant et chaque adolescent?



Choisir une seule réponse

	Un
(
Deux
(
Trois
(
Quatre
(
	Cinq
(
Six
(
Sept
(
Huit ou plus
(



SI DEUX OU PLUS À C2, DEMANDER C3

SI UNE À C2 – INSCRIRE « AUCUN » À C3

C3.
Au total, combien d’enfants ou d’adolescents de moins de 18 ans vivent dans votre foyer de façon permanente?


Choisir une seule réponse

	Aucun/pas d’enfants/d’adolescents
(
Un
(
Deux
(
Trois
(
	Quatre
(
Cinq
(
Six
(
Sept ou plus
(



C4.
Parmi les catégories suivantes, quelle est celle qui correspond le plus au revenu annuel total pour 2010 avant impôt de tous les membres de votre foyer?


Choisir une seule réponse 

	Moins de $10,000
(
10 000 $ à moins de 19 999 $
(
20 000 $ à moins de 39 999 $
(
40,000 $ à moins de 59 999 $
(
	60,000 $ à moins de 79 999 $
(
80 000 $ à moins de 99 999 $
(
100 000 $ ou plus
(





(PROGRAMMEUR : LES CATÉGORIES POUR LA TABULATION SONT < 40k $, 40-99k $, 100k+ $)

C5.
Vivez-vous…


Choisir une seule réponse

	Dans une grande ville – 

plus de 100 000 habitants
(
Dans une ville plus petite – 

jusqu’à 100 000 habitants
(
Dans une communauté rurale – 

5 000 habitants ou moins
(



Voilà qui met fin au sondage.

 MERCI DE VOTRE COLLABORATION!
APPENDIX B

Screen Shots
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�	The “hours per day” discussed in this section are numerical averages, not percentages.


� 	Zamaria, Charles, and Fred Fletcher. Canada Online! The Intern, Media and Emerging Technologies: Uses, Attitudes, Trends and International Comparisons. Year Two Report. 2007. An Ongoing Study by the Canadian Internet Project. http://www.ciponline.ca


� 	It should be recalled that the survey was conducted with members of an online research panel; their activities may differ somewhat from the online community in general.


� 	This question was asked of all respondents, even those who did not report using social networking, which is likely the reason there is a high (21%) proportion saying Don’t Know to this statement.


�	This response rate calculation is based on a formula developed by MRIA in consultation with the Government of Canada (Public Works and Government Services).
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